T A s e

B 2 T =

A — - " | ESrearaclivecs A cetiries ATavs " =Tt S Cocsr tenc=% T F=

- b _,:'
- -
AT ne. € vV ustpgpgrdvraa wr Faaor ==D .. L e F ¥ L o F— E _ o e :
= A A c ey Wesrtar ESassisrre == wwith L g TS w= 5
/ /‘ = e < WA e k3 = § T = ] Cocorrre—=iwe ESsrcazrsclisrscy | TRicpit=d NImsrfcetisvs<s _ - .
e L .
—

control option



IDEVX; II*LIJ'IF'QCI\)l I M PACT IEI\IVéI[\:IQ-EVC)LVING
DIGITAL LANDSCAPE



=1

PR

Zed T

81
(11

iR

1]

B

g

P.f:l-m.uuln

2
i '
I 1
1 . :
T L i
f, C - . oo Ty v
= 3 L)  wagp o
- e 1 1 5
: Il i
& 5 1 |5
: H 5 M
i-1

B

TFEEL

e — —

HNENEEEEEER: =

i)t e P BRI

Y A
21 hea
3

= 'ff."ﬁ H‘!‘fﬂ

”““r";.f”rhw.i} i -
._-J—-;_- i .'..';', ¥ W .

"

FOUNDED

20235

CLIENTS

25+

PROJECTS

100+

1II||| E
| e

I
e _I|.'|||||

T

=
I
| -
* E
=

e v

WL

N
= - —————
T _ii;-_h

T

i __:‘.,,EI:[‘*'" [=Es

U

=y

-
- i
b

E-

P

e T RN

5 HLM“

INDUSTRIES

10+

COUNTRIES

5+

il

o

,—-Ln -F'! I.%




OUR PURPOSE

To deliver iInnovative digital solutions
that create value and lasting impact.



Story

Since our debut in 2023, we haven't just created , we've elevated brands through bold ideas, clean design, and

deep insight. From logos to full visual systems, we give your business the image it deserves. We're not just de-
sighers. We're your growth partners.

It's been a journey of thousands of projects across dozens of industries learning, refining, and understanding
what truly works. Every experience has shaped how we craft brands that don’t just exist, but stay unforgettable.

For us, design has always been more than just visuals. It's about building trust, attracting attention, and creating
Impact that goes beyond the surface and turns interest into sales.




OUR POSITIONING

SETTING STANDARDS

o S ol &

EXPERTISE INTEGRATED DATA-DRIVEN USER-GENTERED AGILE
IN THE FIELD DIGITAL SERVICES FRAMEWORK APPROACH METHODOLOGY




WEB DESIGN
& DEVELOPMENT

We design and develop fast,
responsive, and conversion-focused
websites tailored to your business
goals.

OUR SERVICES

DIGITAL & CONTENT
MARKETING

Creative marketing and content
strategies to build brand presence and
engagement Campaign execution,
content creation, and growth across

digital platforms.

SEARCH ENGINE
OPTIMIZATION (SEQ)

We improve your website’s visibility on
search engines to attract consistent,
high-quality organic traffic.

PAY-PER-CLICK
ADVERTISING (PPC)

We manage high-converting ad
campaigns that maximize ROI through
precise targeting and optimization.

Al
CHATBOT

Chatbot solutions for customer
support and quick responses Helps
handle inquiries, capture leads, and
improve communication.
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BRAND NAME

PROJECT
Author Website, Book Cover Design & Creative Assets

MARKET
USA / Global Readers

OBJECTIVE
Malcolm Alexander-Neal required a complete digital identity for his

poetry book, “Verses of Life: Through Chapters of Love.” The goal was
to create a dedicated online platform that could introduce the book,
present the author’s story, showcase upcoming work, and support
reader engagement through a professional website experience.

The project also aimed to establish a strong visual direction for the
book through a custom cover design and social media creative assets,
helping the author maintain a consistent and emotionally resonant
brand presence across digital touchpoints.

"VERSES OF LIFE™

Contact us today

EEOFLIFE

a'..c::!'lm A\exander'i\leal r

just a book of poems but a narrative journey ough the key

moments that have shaped the author. Each chapter provides a

of self-awareness,
every poem is a window into the joys and challenges that make up

our human expe rience.

Read More

1cBook P

www.versesoflifebook.com




BRAND NAME PROJECT MARKET

MALCOLM Author Website, Book Cover USA / Global Readers
ALEXANDER-NEAL Design & Creative Assets

4:27

{ versesoflifebook
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Malcolm Neal

853 14.9K 686

posts followers following
4,

April was about
choosing yourself .

2 OFLIFE

Book series

| reflect on the people and emotions that shaped this
poetry collection. Each poem is paired with a personal
story and emotion. #whyipublish

(2? linktr.ee/versesoflife

»

@ versesoflifebook

Suggested for you See all
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BRAND NAME

PROJECT

Website Technical Support, Digital Magazine Creation &
Al Video Podcast Assets

MARKET
USA / Global Digital Business Community

OBJECTIVE
Carl Humphrey required ongoing digital support for Vision Media

Consulting, a media-focused platform built around digital video
Mmagazines, automated follow-up systems, and modern brand visibility
solutions.

The objective was to strengthen the platform’s technical reliability,
support the creation of engaging digital magazines for his clients, and
develop creative advertising assets that could help communicate the
VMMA offering across digital channels. The project also focused on
producing Al-powered video podcast content to make the brand’s
message more interactive, scalable, and visually engaging.

Additionally a complete affiliate program was developed, enabling
automated commission calculation and tracking for each affiliate
based on generated sales.

VISIGN HOME ABOUT US SERVICES MEMEBER AREA
MEDIA

MARKETING ALLIANCE

COMING SOON TO YOUR CITY!
HELP WANTED TODAY CLASSIFIEDS
WHERE NEEDS MEET SOLUTIONS

BE SURE TO COME BACK "DAILY™

acBook Pi

www.v2followup.com




BRAND NAME PROJECT
Vision Media

Website Technical Support,

MARKET

Consulting / VMMA Digital Magazine Creation &

(CARL HUMPHREY)

HUGE
ANNOUNCEMENT'

" BIGGEST INCOME!
OPPORTUNITY

S ALL TRAINING PROVIDED
(¥ ZERO INVESTMENT
) 6-7 FIGURE POTENTIAL!

@ 432-270-3877
Leave A Message
This Is Not MLM

“‘.

Al Video Podcast Assets

SAFE SPACES
v GABRIELA

A Conscious Walk Through Your Home

Creating a safer, healthier y
space for your family—while -
making an income from your |
home in the process.

&j Healthy
I Healing Home

Q7  Natural alternatives
S for everyday living

@ ﬁ Clean beauty, |
7 home care & wellness ‘l

)@ Go Beyond Green

—

Q Essential oils, family

care & purposeful living™ o

B T 3“ y’

Gabri’ela

ORTIZ-MONASTERIO . gabyomn.com

www.v2followup.com

USA / Global Digital Business Community

Digital Magazine

THE FUTURE OF

WELLNESS &
EMPOWERMENT

For You, By You—Revolutionizing Health, One Sip at a Time.

&

Clean Ingredients,
Smart Science:

The Beneve
Difference

Science-Backed
Formulations

it

Multi-Benefit

Xcelerate
Your Health:
See the Results

Root-Cause ° -. Y AR
Approach .

AS SEEN ON

£ moomoo Z M= €2 CBINSICHTS Bloomberg

nnnnnnnnnnnnn Terminal

VIDEO PODCAST INSIDE > 2

PUBLISHED BY
HELP WANTED TODAY MAGAZINE

Table Of Contents

VIDEO PODCAST
WHAT IS BENEVE
VISION & MISSION

BEAUTY & WELLNESS SUPPORT
LUXE LIQUID COLLAGEN PEPTIDES

NOOTROPIC ENERGY BLEND & WEIGHT
MANAGEMENT



BRAND NAME

PROJECT
PPC Search Campaign & eBook Design

MARKET
Canada / Greater Toronto Area

OBJECTIVE
Woodcastle Homes required a focused digital lead-generation

campaign to reach homeowners looking for custom home building,
renovations, additions, and design-build services across the Greater
Toronto Area. The brand is positioned as an award-winning custom
home builder serving markets including Mississauga, Oakuville,
Burlington, Toronto, and surrounding communities.

The campaign objective was to drive high-intent traffic through
PPC search advertising, generate qualified inquiries, and encourage
direct customer actions through website conversions and phone
calls. Alongside the campaign, Systechlogic also designed an eBook
for Woodcastle Homes' customers, supporting the brand’s
educational lead-nurturing approach.

We developed a professionally designed eBook as a marketing
asset to support client education, strengthen brand positioning,
and increase visibility, contributing to long-term lead nurturing and
awareness.

.| | Bl — 8

= .\ Goog|e Ads ‘ Q, "What are my top performing campaigns?"

View (2 filters) Campaigns (1)
I' Select a campaign

A All campaigns

Filters Campaign status: Enabled

[
Campaigns

Overview

SR | c o @

Ads Advisor  Appearance Refresh Help  Notifications

Ad group status: Enabled, Paused Add filter

Custom | Jan6 - Apr23,2026 > Show last 30 days

> ¥ =
New campaign =
Download Feedback

%

B8

Billing

3

Admin

WOODCASTLE

| HOMES MANAGEMENT
. = e ]

LUXURY CUSTOM HOME

BUILDING COST GUIDE FOR THE GTA

¥ Impressions v Avg.CPC v Conversions

17K $7.69

o
93_00 Metrics Adjust

1arks

§ comparable to businesses like yours. You're expected to get 3.00 weekly conversions. A

Increase your spend to get more:
Ir peers

Clicks Conversions
Ys
Businesses similar to yours spend around $208 a week across their
_ $204 campaigns. Explore options to improve your performance.
4 $208 CONVERSIONS AT CURRENT SPEND

Weekly spend  Weekly conversions

\YS $204 3.00

1cBook P

WWW.WwWoodcastlehomes.ca



BRAND NAME

Bay Biosciences

PROJECT
Website Development, SEO & PPC Campaign

MARKET
USA / Global Life Sciences

OBJECTIVE

Established a strong digital presence for Bay Bio Sciences by HIGH-QUALITY HUMAN BIOSPECIMENS FOR

developing a professional website from scratch, including structured BIOMEDICAL RESEARCH

content aligned with the life sciences domain. Ongoing content Tl S Wy e

development, covering website pages, blog posts, and marketing Let's Talk!

materials, was implemented to ensure accuracy and relevance in a

highly specialized, health-focused niche related to life sciences and E.".i”sp%%ﬁh'éhs

biospecimen services.

Performance-driven SEO and PPC campaigns were executed to ﬂ'] ifll
enhance visibility and lead generation. PPC results showed significant High Quality Human Tissue Samples and -3 l_é 'A%k
growth, with clicks up 83.39%, impressions up 61.89%, and conversions Blospecimens | |
up 125.93%, along with improved CTR and lower cost per conversion. reelersrg s Aoty s rosare by e oo of o

biospecimens, biofluids, clinical data, and custom services from our global biobank.

SEO performance also improved substantially, with organic clicks up
289% and impressions up 261%, reflecting a stronger search presence,
broader reach, and higher user engagement.

WWW.baybiosciences.com




Billing

Admin

BRAND NAME

BAY BIO
SCIENCES

2 filter: mpaigns (1

Ehimoviras & All campaigns N Select a campaign

Recommendations Filiers Campaign statug Ad group statue: Enabled  Add Tl
Insights and reports ~ Overview

Campaigns v Home + Addcustomvisw (D
Assets v

Audiences, keywords, and
v
content

* Impressions = Conversions

Change history 508 17.1K 61.00

Enhanced conversions has setup issues impacting
performance, +1 more issue

Campaign is paused

PROJECT

Website Development,
SEO & PPC Campaign

@ Give leads more ways to reach you Get started @ Protect your account from unauthorized activity View

Jul 1= Dec 31, 2025

= Cost / conv,

$140

Google Build (S

Paused ) PPC Service - Sgarch Paused

Campaign is paused

Adjust

Campaign Is paused

O D50 TS:0 Visits: 0 Pages/Visit: 0 Avg. Visit 0 Bounce rate: 0 i}
Get domain authority, visits and engagement data with a free SEMrush account - Connect
>
AOLro QO LDb-1.48B I: 64.5K € Rank error [ Age emmor 2 whois ¢/* source (O Rank: 385
@ Adv Disp Ads:1 (O Pub Disp Ads: 1
-~ garnerbio.com
e T T

MARKET
USA / Global Life Sciences

+ Human Aqueous Humor Samples g U
ALL m_"'_ SEARCH IMAGES VIDEOQS MAPS COPILOT i MORE
SEOquake @D
fiy ¢« About 3,430 results
Parameters
SERP report
Export CSV & L? G%
Sort this page
Essential for biomedical and clinical research
Human aqueous humor samples are essential for biomedical and clinical research,
offering insights into ocular diseases and drug development. These samples are
@ collected from various eye conditions and healthy donors under IRB-approved
nrotocols. ensuring hioh-auality and clinicallv defined collection. Thev are used to
> Shiow last 30 days
Read more
= fis Bay Biosciences, LLC. € garnerbio.com Yo

Human Aqueous Humor for Human Biosamples Supplier

Biomedical & Clinical... |Aqueous Humor | Garner Bio... View all

4+, Bay Biosciences, LLC.
™ https://baybiosciences.com > human-aqueous-humor

1. Human Aqueous Humor for Biomedical & Clinical ...
Our aqueous humor samples are collected exclusively during clinically indicated

ophthalmic procedures from many eye conditions and healthy donors, under IRB ...

WWW.baybiosciences.com

Biosciences




BRAND NAME

PROJECT
Website Development & PPC Campaigh Management

MARKET
USA / Accounting, Tax & Business Services

OBJECTIVE
MacNeal LLC required a new digital platform to present its

professional tax, bookkeeping, entity formation, and accounting
support services in a clearer and more conversion-focused way. The
company’'s website highlights services including tax return support,
entity formation, bookkeeping, business consulting, Controller/CFO
services, and IRS resolution services.

Systechlogic created the new website and supported MacNeal LLC
through PPC campaigns focused on three core service areas: Tax
Returns, Bookkeeping, and Entity Formation. The campaign strategy
was designed to increase search visibility, attract high-intent users,
and generate qualified leads from individuals and businesses looking
for professional financial and business formation solutions.

A custom Al-powered chatbot, built using OpenAl and Grok, was
integrated to replace traditional chat support—handling user queries,
guiding visitors, and managing onboarding through an automated,
end-to-end experience.

= support@macneallic.com 0 @ @

Services v File Tax Return Contact Info + News Client Portal L, (B819) 410-7978 Get A Quote

A
&
(Clarity in Your Numbers.
Confidence in Your
Business. P
Bookkeeping, tax strategy, and financial support for small business owners -

who want more than just a once-a-year accountant.

+

File Your Taxes Now Monthly Bookkeeping Tax Strategy & Planning CFO & Financial Advisory

Get your taxes prepared Stay organized with clean, up- Reduce your tax liability and plan Strategic guidance to help you

accurately and efficiently with to-date financials and monthly ahead with proactive, year- understand your numbers,

expert support every step of the reporting you can actually use. round tax strategies. improve profitability, and make

Book

www.macnealllc.com




BRAND NAME

PROJECT
PPC Campaign for Invisablend Hair Enhancement

MARKET
Canada / Hair & Beauty Services

OBJECTIVE
Onaré Beauty required a performance-focused PPC campaign to

promote Invisablend Hair Enhancement, a hair-density and volume
solution positioned for individuals experiencing thinning, fine hair, or
seeking a fuller natural look. The brand presents Invisablend as a
breathable, scalp-accessible hair enhancement system designed to
add density and length while blending with the client's own hair.

Systechlogic ran a PPC campaign with a daily budget of CAD 60.00,
focused on increasing visibility, attracting high-intent users, and
improving lead-generation performance. The campaign generated
1,250 clicks from 15,340 impressions, achieving an 8.14% CTR, improved
from the previous 6.64% CTR.

Compared to previous performance, clicks increased by 25%,
Impressions rose by 20%, and conversions grew by 15%. The cost per
conversion also decreased by 10%, showing stronger campaign
efficiency and improved overall performance.

EXPERT-APPROVED & TRUSTED FREMIUM QUALITY INGREDIENTS VISIBLE RESULTS IN WEEKS SAFE & GENTLE FORMULAS EXPERT-AFPPROVED & TRUSTED

4 Y Onare Beal 1_},( Shop v Our Services Academy

i
InvisablendHair *

Enhancement

The most undetectable, non-damaging way to add real density and length. Feather-light

MicroStrands blend with your own hair, so you can swim, work out, and style freely.

./.- -.\'.
§ . Complete access to your own scalp . Healthy hair growth )
L) A

Free consultation How it Works

4

+

acBook Pi

WWWw.onarebeauty.com




BRAND NAME

S al Anayics | piramrie

ﬂ .6 AllUsers | Add comparison

SEO Performance Growth

Acquisition overview

MARKET
Research Peptides / Laboratory Research Products

OBJECTIVE
Pure Aminos required SEO support to improve its search visibility,

increase organic website traffic, and strengthen engagement for users
searching for high-purity research peptide and amino acid products.
The website positions the brand around research peptides for
laboratory study and scientific research environments, while its terms
specify that products are intended for in-vitro laboratory research and
analytical purposes.

Average 120d value

Systechlogic supported Pure Aminos through SEO optimization
focused on improving organic reach, search impressions, and user
engagement. The website performance showed a significant positive
trend between the two comparison periods, with clicks increasing by
289%, Impressions increasing by 261%, and CTR improving by 2.4%.

These results indicate stronger keyword visibility, improved search
presence, and better audience engagement through organic
discovery.

WWW.pureaminos.org




BRAND NAME

TRAVELLING WITH OXYGEN

PROJECT
Website Development, PPC Campaign & SEO Growth

MARKET
UK/ Travel Oxygen & Portable Oxygen Concentrators

OBJECTIVE

Travelling With Oxygen required a professional website and
performance-driven digital marketing strategy to support users
looking for portable oxygen concentrators for flights, cruises, and
everyday travel. The brand offers approved portable oxygen
concentrators, including pulse-dose and continuous-flow options,
designed to help customers travel with greater confidence and
Independence.

Systechlogic developed the website and supported the brand through
PPC and SEO campaigns. The PPC campaigns delivered strong
growth, with clicks increasing by 21.99%, impressions by 39.28%, and
conversions reaching 570+, while conversion value also improved,
Indicating stronger lead quality and better ROI.

SEO performance also showed remarkable progress, with organic
clicks increasing by 185% and impressions growing by 278%, reflecting
stronger keyword visibility, improved search rankings, and higher user
engagement.

INn addition, a custom affiliate tracking system was developed to
Manage coupon-based referrals and commission tracking. A
lightweight CRM module was also integrated within the existing
platform to streamline lead and user management, improving overall
operational control and marketing efficiency.

cathe
‘,' OXYGEN
/0 store

Sl CRUISING WITH OXYGEN FLYINGWITE DAY GEN

Approved suppliersiof oxygen equipment
for;the cruise;flight'&travel industry for over 25 years
)| IseAlightearavelindustry for oy
]

OXYGEN ENQUIRY FORM

-

Message

CONTACT Us

ABOUT THE
OXYGEN STORE

The Oxygenstore has been providing oxygen concentrat:
(POC's) or mains driven (Static) travel oxygen and privat
healthcare solutions throughout the world for over 25 ye:

lacBook Pro

www.travellingwithoxygen.com




MARKET

UK/ Travel Oxygen & Portable
Oxygen Concentrators

PROJECT

Website Development,
SEO & PPC Campaign

BRAND NAME

TRAVELLING
WITH OXYGEN

nts > Travalhng

Ul Analytics
Add comparison +

{ a All Users |

Acquisition overview

MNew users @
1.4K

Active users @

1.4K

T 36.0% t37.4%

Travelling With Oxy-gen -

Q

== Custom = = Compared custom range

Sessions™ by ¥y @
Session Google Ad... =
SESSION GOOOLE SESSIONS

Mo data available

&

View Google Ads campaigns =

Average 120d value

Lasl 120 days ending Apr 30

& 2026 Google | A

ACTIVE USERS IN LAST 30 MINUTES @ -

ACTIVE USERS PER MINUTE

TOP COUNTRIES ACTIVE USERS

United States B

Pakistan

View realtime -

Organic Google Searchi.. = ¢ @
by Landing page + qu... =
ANDING PAGE + O ORGANIC GOO

.\

E Overview

Create

Campaigns

1%

Goals

=

Toals

5

Billing

X

Admin

New users by @ -
First user primary ... =

EIRST USER PRIMA

Direct 11K t30.8%
Organic Search 294 158.9%
Referral 59 178.8%
L:nassigneﬂ 5 T1i50.0%
Organic Social 3 0.0
View user acquisition =

Organic Google Searchc..™ ¢ @
by Organic Google Seas..
ORGANIC GOOOLE ORGANIC GOO

Home

Clicks -

5.55K

Conversions «

573.63

RSO I < )

Custom Feb 1 - Apr 30. 2026

Compare Nos

D < »& 7

Sessions= by @ -
Session primary ch... =

SESSION PRIMARY SESSIONS
Direct 1.2K tE%
Drganic Search 307 T 35.8%
Referral 63 T86.3%
Unassigned 14

Organic Social

View traffic acquisition =

SessionsT by @ -
Session manual so.. =
SESSION MANUAL SESSIONS

Q o

Search Ads Advisor Appoarance

Custom

+ Add customview ()

Cost =

Cost / conv. «=

£24.26 £13.9K

www.travellingwithoxygen.com
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Download
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Show last 30 days




BRAND NAME

.\ GDGQIE Acls Q. “what are my top performing campaigns?”

P ROJ E CT [;‘J.'.ﬂl:l -:alrnpaig ns :S;II;::tIE:Icall'nr-algﬂ
PPC Campaign, Meta Advertising, Website Support & Creative Design

OVEFVIIE'H‘M" Custom Jan 1 — Apr 30, 2026
MARKET

UK / Islamic Education

OBJECTIVE S IR

Al Haramain Schools required digital marketing and creative support e Lt STt
to increase awareness, drive registrations, and reach parents looking
for Qur'an, Arabic, and Islamic studies programmes for children. The
school provides part-time educational programmes for children aged
4-16, with weekday evening and weekend study options available both
onsite across UK branches and online.

Systechlogic supported the brand through PPC advertising, Meta D) 51 e ity it Mustrize oonwersions 103% | Summary of the demographic groups your ads are reaching by ags
advertising, website support, and creative designing. The PPC Get more conversions at 2 smilar cost with  flly automated bid e

campaign ran with a daily budget of USD 35, generating 3,904 clicks
from 27,084 impressions, achieving a strong 14.41% CTR.

Gander ender & Age

- BT ET=0F =

The campaign recorded a total cost of USD 1,174.08, with a USD 20.60
cost per conversion and an average CPC of AED 1.10, demonstrating cRo0kP
effective budget management, strong audience engagement, and
efficient lead-generation performance.

www.alharamainschools.co.uk




BRAND NAME PROJECT MARKET

TRAVELLING Website Development, UK / Travel Oxygen & Portable
WITH OXYGEN SEO & PPC Campaign Oxygen Concentrators

2:52

{ alharamainschools

Al Haramain Inst & Madrasah UK

351 4,301 496

posts followers following

Qzoom

Education
Educational services for Adults and children aged 4-16,
dedicated in teaching quality by delivering traditional
Qur’anic, Arabic and Islamic studies.

™

CLLO ;JN lJJJJIL.U)

AL HARAMAIN MADRASAH

AND QUR'AN SCHOOLS
(2? www.alharamainschools.co.uk/?fbclid=PA...

Madrasah & Qur'an Schools Online Al Haramain .
Madrasah Learning Madrasah Learnlng @ alharamainschools
A structured programme for all students (Boys and Girls) aged 4 to 16 years who
m Message Contact

QUR'AN » ARABIC LANGUAGE * ISLAMIC STUDIES are unable to attend our physical on-site classes at our school branches in the UK

A structured programme for all students (Boys and Girls) aged 4 to 16 years who
are unable to attend our physical on-site classes at our school branches in the UK
with physical activity days. We offer a packaged curriculum including
Qur‘an, Arabic Language, Islamic Studies, Tarbiyyah and Moral Studies.

with physical activity days. We offer a packaged curriculum including
Qur'an, Arabic Language, Islamic Studies, Tarbiyyah and Moral Studies.

Rewards &... Culture & L... Opening Events & C... Teacher

B

OUR BRANCHES 2 : | ——— = ——

POPLAR/MILE END « WHITECHAPEL - ILFORD + BARKING REG'STRA‘”ONS ARE OPEN
SEPT 2026 - JULY 2027 ACADEMIC YEAR

ACTON * GREENWICH * SALFORD * OLDHAM * BIRMINGHAM
SEPT 2026 - JULY 2027 ACADEMIC YEAR . .
I ZZ22) www.alharamainschools.co.uk/online

info@alharamainschools.co.uk | www.alharamainschools.co.uk
0203 916 5944

Welcome 1o

0203 916 5944 info@alharamainschools.co.uk www.alharamainschools.co.uk

@ Al Haramain Institute, Madrasah & Qur... ...

-6 A call [rom
M 61550 bl damgy Sale sl

-T" o 0
RAMADAM START CONFIRMED - WEDNESDAY 18TH I I 1 C (0)( ‘rC I [ LII

FEBRUARY

A Pre Ramachaan Emeaan Boosier Conlerence
Positive moonsighting results from Saudi confirm TAKING YOU THROUGH A JOURNEY OF
tomarrow, Wednesday 18th February, to be the first HOPE = i - LING = PREPARATION
L]
ey

— gy of Ramadan. Taraweeh begins tonight.
&

The last ten nights and subsequent dates will be:

! o ey, 1 'l - 215t Might: Might of Monday 9th March
- 23rd Wight: Night of Wednesday 11th March
- 25th Might: Night of Friday 13th March
- 27th Might: Night of Sunday 15th March

www.alharamainschools.co.uk



Let’s Turn Your
Brand Into the Next
Success Story

Contact Details

Phone: +1 (619) 410-7978

Email: info@logogrove.com

Address: 308 S Jefferson #169, Chicago, IL 60661

¥ (©) | @logogrove




